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Introduction 
By 2050, 17% of the world’s population will be 65 and older (United States Census 
Bureau, 2012), 78% will be living in less developed or developing countries (United Nations, 
2005). In Asia, this represents over a quarter billion people. China alone is expected to be home 
to 322 million people aged 65 and over by 2050 (Hooyman & Kiyak, 2008). This population 
shift potentially represents a change in consumer demand that likely will have unprecedented 
impact on various industries, including tourism (Paxson, 2009; Sedgley, Pritchard, & Morgan, 
2011). In China this is particularly true; over 50% of older adults travel and, according to Li and 
Zhong (2011), 9 out of 10 want to travel after they retire. However, the proposed study will focus 
on older Chinese women only, a segment of the population that is expected to have the greatest 
impact on the leisure travel (from now on referred to as “travel”) industry.  
The decision to conduct a study with older Chinese women is multifaceted. First, older 
Chinese women tend to have few social and family responsibilities. However, they also tend to 
feel “empty,” which is correlated with different levels of psychological solitude (Hu & Zhang, 
2005). According to Nawijn (2009) and Mitas (2010), travel may be a viable intervention for 
increasing positive mental health. They found that travel can generate positive emotions and may 
even relieve loneliness. Second, Chinese women usually retire 5 to 10 years earlier than men 
because of China’s retirement policies. Thus, the time in which they may experience “emptiness” 
or decreased mental health is far greater than that of men. Third, in China 63% of tourists in 
2010 were 45 years of age or older and, on average, females spent more on travel than males 
(China National Tourism Administration [CNTA], 2011). The spending behavior of females is 
similar to that documented by Patterson and Pegg (2011), who found that older women are 
financially able to respond to various travel options. Fourth, despite the fact that middle age and 
older Chinese women are traveling, there are many who do not travel. Is this due to financial 
concerns, social concerns, or some other factor(s)? According to Chen, Chen and Okumus 
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(2012), older people perceive few structural constraints (e.g., time, money), but it is unclear 
whether this applies to travel and, more specifically, older Chinese women.  
 
Literature Review 
Few studies of older adults and travel exist in the travel literature. With respect to 
motivation, a recent study by Yuan, Zhao, and Yue (2011) found that older females (i.e., 55+) 
primarily travel for scenery and nature. Unfortunately, their results are not generalizable to older 
Chinese women as the data collection instrument was drawn from studies conducted primarily in 
North America. Other studies have focused on segmenting the older adult market into groups 
that can be targeted with strategic marketing campaigns (e.g., Jiang, 2011; Li & Zhong, 2011); 
the transformative outcomes of travel (Roberson, 2001); the meaning of travel based on older 
adults’ travel patterns (Gibson, 2002); and the influences of a person’s history and life contexts 
on their life choices and leisure, including travel (Sedgley, Pritchard, & Morgan, 2006). 
According to Ray (2007), much more research [e.g., perceived constraints to travel, benefits of 
travel] is needed that moves beyond viewing older adults simply as consumers.  
Older adults may face a number of constraints (e.g., few travel partners, limited budget) 
when considering whether to travel. In 1991 Crawford, Jackson and Godbey proposed a multi-
dimensional Hierarchical Constraint Model that initiated numerous studies on the perceived 
constraints to leisure participation, but few focused on travel. Pennington-Gray and Kerstetter 
(2002) tested and confirmed the applicability of the leisure constraint model in a nature-based 
tourism context, but suggested that the travel industry would be well served by continunig to test 
the Model in a variety of travel contexts. Nyaupane, Morais and Graefe (2004) applied the 
Model to three nature-based tourism activities, and called for a reexamination of one of its 
dimensions. Nyaupane and Andereck (2008) also challenged the validity of the Model in a travel 
context when they found that one of its dimensions was not inclusive of all structural (i.e., place 
attributes, cost, and lack of time) constraints. Chen et al. (2012) introduced a new travel 
constraint model that includes a destination-specific constraint dimension (i.e., unfamiliar 
cultural constraints) that is critical to the early travel decision-making process. Overall, however, 
there is a dearth of research regarding perceived constraints to travel amongst older females and, 
more specifically, older Chinese females. 
The number of studies on travel and well-being, particularly with older adults, is also 
limited. Milman (1998) explored the impact of travel on senior travelers’ psychological well-
being and found that travel did not lead to increased happiness. Five years later, however, Gilbert 
and Abdullah (2004) found that tourists experienced a higher sense of well-being before and 
after their vacation than their counterparts did. Similar findings were reported by Nawijn, Mitas, 
Lin, and Kerstetter (2013). Adopting a different perspective, Andereck and Nyaupane (2011) and 
Nawijn and Mitas (2012) focused on residents’ perceptions of the way tourism influences their 
quality of life. These studies have not focused on older adults nor have they been conducted with 
older adults in China.  
 
Purpose Statement and Study Objectives 
The primary purpose of this exploratory study is to document the meanings of and 
perceived constraints to travel amongst older Chinese women. A secondary purpose is to 
document whether older Chinese women feel that travel contributes to their psychological well-
being.  
The objectives of the proposed study include: (1) documenting the meanings that older 
Chinese women attach to travel; (2) assessing perceived constraints to travel, and how older 
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Chinese women negotiate through them over time; and (3) identifying examples of how travel 
has positively contributed to older Chinese women’s well-being. 
 
Research Methods 
In-depth, semi-structured interviews, which are considered to be a viable instrument for 
investigating the meaning of travel, will be conducted with a sample of 20 older Chinese women 
aged 50 to 59. This number of interviews is considered acceptable in exploratory studies (Ryan, 
1995). This subgroup of older Chinese women was chosen because 54% of travelers in China are 
aged between 45 and 64 (CNTA, 2011), and many will likely be experiencing a transition from 
work to retirement due to China’s retirement policy. Further, this subgroup tends to be more 
actively engaged in physical activities and traveling (Robinson & Godbey, 1997), and they 
generally spend more time traveling (Penalta & Uysal, 1992).  
During summer 2013 a convenience sample of older Chinese women living in a medium 
sized city who are continuously provided with opportunities to travel will be identified through 
snowball sampling (i.e., each interviewee provides contact information for another potential 
interviewee).  At the beginning of the interview participants will be asked to talk about travel and 
what it means to them. Follow-up questions will focus on getting participants to share stories of 
their travel experiences from their childhood, their 20s and 30s, the past 10 years, and the last 
year. Within each time frame, they will be asked, “Did you travel when you were [insert time 
frame]?” If they answer, “yes,” they will also be asked to share their travel experiences (e.g., 
destination, partner, motivation, whether used a travel agent) as well as their memories. The 
focus of this series of questions is constraints to travel. 
 
Expected Outcome 
While there has been some research on the travel behavior of older adults, there has been 
a call for more in-depth study of the meanings and outcomes of their travel experiences 
(Roberson, 2001; Gibson, 2002; Patterson & Pegg, 2011; Sedgley et al., 2006). This study, 
which uses qualitative methods, will allow for the discovery of new meanings and a more in-
depth understanding of older Chinese women’s travel experiences. It is expected that the results 
of this proposed research will provide insight to the Chinese travel industry as well as any other 
destination attempting to attract the interest of older Chinese female travelers. For example, the 
results will contribute to our knowledge of the meanings associated with travel, which can be 
used by the travel industry to promote destinations. The results can also be used to develop travel 
products that respond to the needs (e.g., as a social connectedness, improving emotional and 
psychological well-being) of older Chinese women (Mannell & Snelgrove, 2011). Or, if the 
study results confirm the positive contribution of travel to individual well-being, they will also 
bring health care benefits to older people at a holistic level, which can reduce the financial stress 
of publically sponsored pension programs. 
 
References  
China National Tourism Administration (CNTA). (2011). China national tourism sampling 
survey data. Beijing: China Travel & Tourism Press. 
Chen, H., Chen, P., & Okumus, F. (2012). The relationship between travel constraints and 
destination image: A case study of Brunei. Tourism Management, 
http://dx.doi.org/10.1016/j.tourman.2012.07.004. 
Crawford, D. W., Jackson, E. L., & Godbey, G. (1991). A hierarchical model of leisure on 
constraints. Leisure Sciences, 13 (4), 309-320. 
 4 
Gibson, H. (2002). Busy travelers: Leisure-travel patterns and meanings in later life. World 
Leisure Journal, 44(2), 11-20. 
Gilbert, D., & Abdullah, J. (2004). Holidaytaking and the sense of well-being. Annals of Tourism 
Research, 31(1), 103-121. 
Hu, X., & Zhang, H. (2005). Psychological activities and behaviors of older adults. Journal of 
China Gerontology, 12(25),1578-1579. 
Hooyman, N. R., & Kiyak, H. A. (2008). Social gerontology: A multidisciplinary perspective 
(8th ed.). Boston: Pearson. 
Li, L., & Zhong, Z. (2011). A review of senior tourism researches in China. Journal of Hunan 
University of Commerce, 18(6), 100-104. 
Jiang, L. (2011). An analysis of tourism market for the elderly in China. Shangye Jingji,12, 86-
99. 
Mannell, R.C., & Snelgrove, R. (2011). Leisure and the psychological well-being and health o 
older adults. In H. J. Gibson & J. F. Singleton (Eds.), Leisure and Aging (pp. 143 - 154). 
Chicago, IL: Human Kinetics. 
Mitas, O. (2010). Positive emotions in mature adults’ leisure travel experiences (doctoral 
dissertation). The Pennsylvania State University, University Park, PA. 
Milman, A. (1998). The impact of tourism and travel experience on senior travelers’ 
psychological well-being. Journal of Travel Research, 37(2), 166-170. 
Nawijn, J. (2009). The holiday happiness curve: A preliminary investigation into mood during a 
holiday abroad. International Journal of Tourism Research, 12 (3), 281-290. 
Nawijn, J., & Mitas, O. (2012). Resident Attitudes to Tourism and Their Effect on Subjective 
Well-Being: The Case of Palma de Mallorca. Journal of Travel Research, 51(5), 531 - 541. 
Nawijn, J., Mitas, O., Lin, Y., & Kerstetter, D. (2013). How Do We Feel on Vacation? A Closer 
Look at How Emotions Change over the Course of a Trip. Journal of Travel Research, 52(2), 
265-274. 
Nyaupane, G. P., Morais, D. B, & Graefe, A. R. (2004). Nature Tourism Constraints: A Cross-
Activity Comparison. Annals of Tourism Research, 31 (3), 540–555. 
Nyaupane, G. P., & Andereck, K. L. (2008). Understanding travel constraints: application and 
extension of a leisure constraints model. Journal of Travel Research, 46(4), 433-439. 
Andereck, K. L., & Nyaupane, G. P. (2011). Exploring the nature of tourism and quality of life 
perceptions among residents. Journal of Travel Research, 50(3), 248-260. 
Patterson, I., & Pegg, S. (2011). Tourism and aging. In H. J. Gibson & J. F. Singleton (Eds.), 
Leisure and Aging (pp. 197- 210). Chicago, IL: Human Kinetics. 
Paxson, M. (2009). Boomer boom for hospitality: Opportunities and challenges. Journal of 
Hospitality Marketing & Management, 18(1), 89-98. 
Penalta, L., & Uysal, M. (1992). Aging and the future travel market. Parks and Recreation, 
27(9), 96-99. 
Pennington-Gray, L. A., & Kerstetter, D. L. (2002). Testing the Constraints Model within the 
Context of Nature-Based Tourism. Journal of Travel Research, 40 (3), 416–423. 
Ray, M. (2007). Redressing the balance? The participation of older people in research. In M. 
Bernard & T. Scharf (Eds.), Critical perspectives on ageing societies (pp. 73–88). Bristol: 
The Policy Press. 
Ryan, C. (1995). Learning about tourists from conversation: The over 55s in Majorca. Tourism 
Management, 16(3), 207-215. 
Roberson, D. (2001). The impact of travel on older adults: an exploratory investigation. Tourism, 
49(2), 99-108. 
 5 
Robinson, J.P., & Godbey, G. (1997). Time for life: The surprising ways Americans use their 
time. State College, PA: Pennsylvania State University Press. 
Sedgley, D., Pritchard, A., & Morgan, N. (2006). Understanding older women's leisure: the value 
of biographical research methods. Tourism, 54(1), 43-51. 
Sedgley, D., Pritchard, A., & Morgan, N. (2011). Tourism and aging: A transformative research 
agenda. Annals of Tourism Research, 38(2), 422-436. 
United Nations Secretariat. (2005). World Population prospects: The 2004 revision. New York: 
Population Division of the Department of Economic and Social Affairs of the United Nations 
Secretariat.   
United States Census Bureau. (2012). International data base. Retrieved January, 2013 from 
http://www.census.gov/ipc/www/idb/groups.php.  
Yuan, L., Zhao, Z., & Yue, X. (2011). Research on the travel motivation of female seniors and 
market segmentation: a case study on Xi’an. Journal of Qufu Normal University, 37(1), 100- 
104. 
 
 
